ネットショップと消費者保護 by 高林 茂樹
With online shops, shopping can be done anytime and sales staff is unnecessary.
Occasionally, however, the purchased article does not get delivered or is of poor quality.
In the process of setting up an online shop, we gain knowledge and know-how, from the
consumer’s viewpoint as well as from the seller’s. In this paper, as we go through the





ウェブサイト上に商品を載せて販売している。これは、B to C（Business to Consumer）や C























































































































商品分類単位としての法令には、「Right to Financial Privacy Act」、「Fair Credit Reporting
Act」、「Video Privacy Protection Act」、「Cable Privacy Protection Act」、「Family Educational
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